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Introduction 
 

“The overall aim of “Your Voice Your Choice” is to facilitate a Participatory Budgeting 

Process whereby the young people (aged 8 – 18) from the Musselburgh, Old 

Craighall, Wallyford and Whitecraig catchment areas can determine how best to 

distribute £20,000 for projects which will enhance their experience of living in their 

community.”   

Purpose and Aims 

 

The purpose of this document is to provide a framework to support and enhance 

communication to the target audience of young people and to ensure their 

awareness, so they have opportunity to apply to participate in this project. The aim is 

to promote this project a widely as possible within the community to engage young 

people, encourage their participation and encourage the wider community to support 

our young people through the entire process. 

Target Audience 

 

The target audience is all young people within the Musselburgh, Old Craighall, 

Whitecraig and Wallyford Communities aged between 8 and 18 years. 

Whilst this list is not exhaustive, the following list provides the key areas for targeted 

communication: 

 Musselburgh Grammar School 

 All Primary Schools within the Musselburgh Cluster area 

 Rainbows 

 Brownies 

 Guides 

 Boys Brigade 

 Sea Cadets 

 Church Youth Groups 

 Youth Sports Groups 

 Youth Clubs 

 Aspiring new youth focused groups 

 Cubs 

 Scouts 

 After School Clubs 

 Parent Councils 

 Tennis Club 
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Overview 

 

To ensure that any communications are compliant with the requirements of the 

Musselburgh Area Partnership, the following roles should maintain an overview and 

be involved in any formal changes to requirements or decisions that may impact on 

such communications, policy or protocols. These roles should also be the point of 

contact for establishing any guidance on any responses required in relation to 

publications, media postings or responses. 

 

 

Key Social Media Communications 

 
The key methods of social media communication are shown below but are not 
exclusive. 
 
 

        
 
Whilst it may be desirable to create specific account for this project, this will entail 
increasing followers to a new account which may take considerable time and carries 
and element of risk in relation to timescales. There is currently a massive opportunity 
to tap into the current network of social media channels and accounts already 
utilised by young people. There is therefore no intention to create further accounts 
over and above those that already exist unless further guidance or advice points us 
in that direction.                             

MAP 
Chair

Area 
Manager

Overview 
Policy & 
Protocol

TWITTER

SNAPCHAT

WEB SITESINSTAGRAM

FACEBOOK
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We shall utilise existing opportunities and minimise the amount of work and 
monitoring that would be required to maintain these. 
 
The following are potential sources of communication: 
 

 Twitter – Widely as possible 
 Instagram – Widely as possible 
 Snapchat – Widely as possible 
 Facebook – Widely as possible 
 Musselburgh Area Partnership Twitter 
 East Lothian Partnership Twitter 
 School Websites 
 Parent Council Social media channels relevant to each school 
 East Lothian Council Website 
 East Lothian Council Twitter 
 What’s on East Lothian Website (for events) 

 
As these communication channels begin to be used then we will see a cascading 
effect which should provide maximum expose to the project. 
 
 
NON-SOCIAL MEDIA COMMUNICATIONS 

 
The project communication will be supported by two key posters and a corporate 
brand logo for instant recognition. 
 
The posters will be available in both pdf and jpeg format and Logos in jpeg format. 

 
 
 

 
 
 

 

 
The use of email is strongly encouraged to ensure we reach the wider community 
and groups who may not be on or following social media channels. 
 
We have provided a draft email template below which can be used to send out 
details to all members of the community. Members are encouraged to use the 
template widely. 
 

A3 Poster 

Secondary School 

Ages 

Brand Logo to be 

used on all publicity 

Supporting Logos to be 

used where appropriate 

with brand logo 

A3 Poster Primary 

School Ages 
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----------------------------------------------------------------------------------------------------------------
---------------------------------------------------------------------------------------------------------------- 
Dear Member of the Community, 
  
By now, you may have heard about an exciting project, “Your Voice, Your Choice.” 
  
The “Your Voice, Your Choice” programme is a new and exciting opportunity for every child and 
young person, aged 8 – 18, living in Musselburgh, Old Craighall, Wallyford or Whitecraig to submit an 
idea (project) for funding up to a maximum of £2000.  

The programme is being funded by the Musselburgh Area Partnership and supported by East Lothian 
Council via the Scottish Community Choices Fund.  

Not only are our children and young people invited to submit their ideas, they will also be the only 
people who will decide which projects get funded on the “Your Voice, Your Choice” Decision Day on 
February 27th, 2018. 

To find out more about this once in a lifetime opportunity for our children and young people, please 
visit the Musselburgh Area Partnership website listed below and click on the “Your Voice, Your 
Choice” section to download the Application Pack.  

In order to maximise the number of entries, we have kept the application form to one page only. 
Applications can be submitted online or by post.  So don’t delay, click on the link below and tell 
everyone in your community about this fantastic opportunity for young people to make a difference. 
Let’s make it happen! 

http://www.eastlothian.gov.uk/musselburghap 

----------------------------------------------------------------------------------------------------------------
---------------------------------------------------------------------------------------------------------------- 
 
Contact has been made with the Musselburgh Courier who are happy to provide us 
with media coverage. 
 
Contact will also be made with Forth 1 and East Coast FM to seek radio coverage to 
promote the event. 
 
Communication will also be made with PB Scotland who diary and promote PB 
events on their website. 
 
Printed Posters will be available for public display in both age formats. The following 
is a suggested starting point for display: 
 

 Musselburgh Grammar School 
 All cluster Primary Schools 
 Musselburgh East Community Learning Centre 
 Musselburgh Sports Centre 
 Whitecraig Community Centre 
 Wallyford Community Centre 
 Stoneyhill Community Centre 
 Pinkie Farm Shop Community board 
 Tesco Community board 
 Costa Coffee Community board 
 Internet Café, Bridge Street 
 Musselburgh Library 

http://www.eastlothian.gov.uk/musselburghap
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 Brunton Hall 
 After School Clubs (Parents will see) 

 Lidl, ALDI, COOP 

 All local businesses in the High Streets 

 Whitecraig Shops 

 Wallyford Shops 

 
Key messages 

 

The key message should be kept simple and referred to as: 

YOUR VOICE YOUR CHOICE 

The hashtag #yourvoiceyourchoice should be used where appropriate 

The following link should be used at every opportunity where possible to direct 

interested young people to the relevant information. This will go live on Monday 11th 

December. 

http://www.eastlothian.gov.uk/musselburghap 

The following twitter accounts should be linked/referred to where possible 

@MusselburghAP 

 @pb_scotland 

Every opportunity should be made to ensure that the project is highlighted as being 

funded by the Musselburgh Area Partnership and Supported by Community Choices. 

 

Timescales 

 
The promotion of the opening to applications will commence on Monday 11th January 
and all members are encouraged to push as widely as possible right through to 
February 1st. 
 
Future dates for the later stages will be decided once they have been detailed and 
confirmed. 
 

 

 

 

 

http://www.eastlothian.gov.uk/musselburghap
https://twitter.com/MusselburghAP
https://twitter.com/pb_scotland


December 2017                                                                                                                   Page 7 of 7 
 

 

Conclusion 

 

The success of this event will be reliant on good communication and publicity. It is 

the responsibility of the Musselburgh Area Partnership and PB Steering Group 

members to exploit every opportunity to maximise the communication and publicity 

for this event. 

 

 

Iain Clark 

Chair, Musselburgh Area Partnership 

  

 


